No. 1118. Recording Media—Manufacturers’ Shipments and Value:
1982 to 2001
[577.4 represents 577,400,000. Domestic shipments based on reports of manufacturers representing more than 90 percent of the

market in 2001. Domestic value data based on list prices of records and other media. Minus sign (-) indicates returns greater than
shipments]

Medium 1982 1985 1990 1995 1997 1998 1999 2000 2001
UNIT SHIPMENTS * (mil.)

Total 2. ... ... ... ... 577.4 653.0 865.7 1,112.7 11,0634 11,1239 1,160.6 1,079.2 968.5
CDS................. (X) 226 286.5 722.9 753.1 847.0 938.9 942.5 881.9
CDsingles. . . .......... (X) (X) 1.1 215 66.7 56.0 55.9 34.2 17.3
Cassettes .. ........... 182.3 339.1 442.2 272.6 172.6 158.5 123.6 76.0 45.0
Cassette singles. . . ... ... (X) (X) 87.4 70.7 42.2 26.4 14.2 1.3 -1.5
Albums—LPs and EPs. . . . . 243.9 167.0 11.7 2.2 2.7 3.4 2.9 2.2 2.3
Vinyl singles .. ......... 137.2 120.7 27.6 10.2 7.5 5.4 5.3 4.8 5.5
Music video . . .. ... ... .. (X) (X) 9.2 12.6 18.6 27.2 19.8 18.2 17.7

DVDvideo. .......... (X) (X) (X) (X) (X) 0.5 25 3.3 7.9
DVD audio. . . .......... (X) (X) (X) (X) (X) (X) (X) (X) 0.3

VALUE (mil. dol.)

Total . .. ........... 3,641.6 4,378.8 7,541.1 12,320.3 12,236.8 13,711.2 14,584.7 14,323.7 13,740.9
CDS. ..o iii i (X) 389.5 34516 9,377.4 99151 11,416.0 12,816.3 13,2145 12,909.4
CDsingles. . . .......... (X) (X) 6.0 110.9 272.7 213.2 2224 142.7 79.4
Cassettes . . ........... 1,3845 24115 34724 23036 15227 14199 1,061.6 626.0 363.4
Cassette singles. . . . ... .. (X) (X) 257.9 236.3 133.5 94.4 48.0 4.6 -5.3
Albums—LPs and EPs. . . . . 1,925.1 1,280.5 86.5 25.1 333 34.0 31.8 27.7 27.4
Vinyl singles ... ........ 283.0 281.0 94.4 46.7 35.6 25.7 27.9 26.3 31.4
Music video. . . ......... (X) (X) 172.3 220.3 3239 508.0 376.7 281.9 329.2

DVDvideo........... (X) (X) (X) (X) (X) 12.2 66.3 80.3 190.7
DVD audio. . . .......... (X) (X) (X) (X) (X) (X) (X) (X) 6.0

X Not applicable.  * Net units, after returns. 2 Includes discontinued media.

Source: Recording Industry Association of America, Washington, DC, 2001 Yearend Statistics. See Internet site <http://www.riaa.
com> (accessed 8 August 2002).

No. 1119. Profile of Consumer Expenditures for Sound Recordings:
1990 to 2001

[In percent, except total value (7,541.1 represents $7,541,100,000). Based on monthly telephone surveys of the population 10
years old and over]

Item 1990 1995 1996 1997 1998 1999 2000 2001
Total value (mil. dol.) . . ... 7,541.1 12,3203 12533.8 12,236.8 13,7235 14,5845 14,323.0 13,740.9
PERCENT DISTRIBUTION *

Age: 10to 14 years ........ 7.6 8.0 7.9 8.9 9.1 8.5 8.9 8.5
15to19years .......... 18.3 17.1 17.2 16.8 15.8 12.6 12.9 13.0
20to24years .......... 16.5 15.3 15.0 13.8 12.2 12.6 125 12.2
25to29years . ......... 14.6 12.3 125 11.7 11.4 10.5 10.6 10.9
30to34years .......... 13.2 12.1 11.4 11.0 11.4 10.1 9.8 10.3
35to39years .......... 10.2 10.8 1.1 11.6 12.6 10.4 10.6 10.2
40toddvyears . ......... 7.8 7.5 9.1 8.8 8.3 9.3 9.6 10.3
45 years and over. . . ... .. 11.1 16.1 15.1 16.5 18.1 24.7 23.8 23.7

Sex:Male . .............. 54.4 53.0 50.9 48.6 48.7 50.3 50.6 48.8
Female ... ............ 45.6 47.0 49.1 51.4 51.3 49.7 49.4 51.2

Sales outlet:

Record store .. ......... 69.8 52.0 49.9 51.8 50.8 445 42.4 42.5
Otherstore. . . .......... 18.5 28.2 315 31.9 344 38.3 40.8 42.4
Musicclub . ............ 8.9 14.3 14.3 11.6 9.0 7.9 7.6 6.1
Ad or 800 number. . ...... 2.5 4.0 2.9 2.7 2.9 25 2.4 3.0
Internet?. ... ... .. ... .. (NA) (NA) (NA) 0.3 11 24 3.2 29

Music type: 3
Rock. ................ 36.1 33.5 32.6 325 25.7 25.2 24.8 24.4
Pop ........ ... ... ... 13.7 10.1 9.3 9.4 10.0 10.3 11.0 12.1
Rap/Hip Hop. . .. ........ 8.5 6.7 8.9 10.1 9.7 10.8 12.9 11.4
R&B/Urban. . ........... 11.6 11.3 12.1 11.2 12.8 10.5 9.7 10.6
Country . .............. 9.6 16.7 14.7 14.4 14.1 10.8 10.7 10.5
Religious . . . ........... 25 3.1 4.3 4.5 6.3 5.1 4.8 6.7
Jazz ... ... 4.8 3.0 3.3 2.8 1.9 3.0 2.9 3.4
Classical . . ............ 3.1 2.9 3.4 2.8 3.3 3.5 2.7 3.2
Soundtracks. . . ......... 0.8 0.9 0.8 1.2 1.7 0.8 0.7 1.4
Newage .............. 1.1 0.7 0.7 0.8 0.6 0.5 0.5 1.0
Oldies................ 0.8 1.0 0.8 0.8 0.7 0.7 0.9 0.8
Children’'s. . .. .......... 0.5 0.5 0.7 0.9 0.4 0.4 0.6 0.5
Other ................ 5.6 7.0 52 5.7 7.9 9.1 8.3 7.9

Media type:

CDs ....... . 31.1 65.0 68.4 70.2 74.8 83.2 89.3 89.2
Cassettes . ... .. 54.7 25.1 19.3 18.2 14.8 8.0 4.9 34
Singles (all types) . P 8.7 7.5 9.3 9.3 6.8 5.4 25 2.4
Music video . .. .. ... ... (NA) 0.9 1.0 0.6 1.0 0.9 0.8 11
VinylLPs. ............. 4.7 0.5 0.6 0.7 0.7 0.5 0.5 0.6

NA Not available. ! Percent distributions exclude nonresponses and responses of don’t know. 2 Excludes record club
purchases over the Internet. 3 As classified by respondent. 4 Beginning 2001 includes video DVDs.

Source: Recording Industry Association of America, Inc., Washington, DC, 2000 Consumer Profile. See Internet site
<http://www.riaa.com> (accessed 6 August 2002).
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